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Question:
Multiple choice on Market research.
Classof1 provides expert guidance to College, Graduate, and High school students on homework and assignment problems in
Math, Sciences, Finance, Marketing, Statistics, Economics, Engineering, and many other subjects.

1. Marketing Research
a. Is simply asking consumers for their likes, dislikes, needs, and wants in a one-on-one
situation
b. Spans the informational boundary between the firm and its environment
c. Can only be employed to assess the impact or contemplated adjustments in the
marketing mix
d. Is most generally used for marketing control purposes
2. Standard test markets are valuable under all of the following conditions EXCEPT:
a. When it is important for the firm to test its ability to secure support from the trade
and get distribution
b. When the firm desires control over the whom of measurement
c. When the capital investment is significant and the firm needs a prolonged test
market to assess its technical ability to produce the product
d. When the firm needs to build an experience base, but only on a limited scale.
3. Which of the following is FALSE?
a. Classification information is the heart of the survey and is so called because it will be
classified into the appropriate categories of the dummy tables.
b. Basic information should be secured first and classification information last
c. In dealing with sensitive issues when designing a questionnaire, the preferred
alternative is to avoid these types of questions altogether, if at all possible
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d. When using the funnel approach to questionnaire design, the researcher will start
with broad questions and progressively narrow the scope of further questions.
4. Which of the following statements about attitudes is FALSE?
a. Attitudes represent a person’s ideas or convictions, with regard to a specific object
or idea
b. Attitude plays a key role in many marketing models that describe consumer
behavior.
c. Although attitude is a key concept, it is generally regarded as unrelated to actual
purchase behavior
d. In general, practitioners have a strong interest in consumer attitudes and attitude
research
5. As defined in the text, measurement consists of:
a. The assignment of numbers (representing quantities of attributes) to objects or
events according to rules.
b. A theory of hypothesis construction
c. Isolating those objects which may be shown to possess the mathematical properties
of activity
d. A continuum which complies with the basic axioms of mathematics.
6. For simple random sampling the mean of all possible sample means is equal to the
population mean when which of the following conditions is true? Choose the best
possible answer.
a.
b.
c.
d.

Sampling is with replacement
Sampling is with or without replacement
Sampling is from an infinite population
Sampling is with or without replacement and from an infinite or finite population
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7. The t-test is INNAPPROPRIATE for investigating the difference in two sample means
when:
a.
b.
c.
d.

The variance in the two populations can be assumed equal
The characteristic of interest is normally distributed in each population
A pooled estimator for the overall variance is warranted
The data is ordinal or nominally scale

8. Which of the following statements about regression/correlation analysis is FLASE?
a. Correlation analysis involves the measurement of the closeness of the relationship
between two or more variables.
b. Regression analysis involves the derivation of an equation that relates the criterion
variable to one or more predictor variables.
c. Regression analysis can establish the causal relationship between two or more
variables
d. The least squares equations result from a probabilistic model that relates the
variables.
9. Which of the following is true of research reports?
a. Most reports are clear.
b. A good way to ensure the research report is clear is to make an outline of the major
points
c. A report writer should generally include everything corresponding to the project in
the report.
d. A good rule of thumb in report writing is to include all those findings that might be
of interest to the reader
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10. An analyst wishing to show the fluctuations in coffee consumption by month over the
past two years should probably use:
a.
b.
c.
d.

A grouped bar chart
A pie chart
A line chart
A stratum chart

Solution:
1. b) Spans the informational boundary between the firm and its environment
2. b) When the firm desires control over the whom of measurement
3. c) In dealing with sensitive issues when designing a questionnaire, the preferred
alternative is to avoid these types of questions altogether, if at all possible
4. c) Although attitude is a key concept, it is generally regarded as unrelated to actual
purchase behavior
5. a) The assignment of numbers (representing quantities of attributes) to objects or
events according to rules.
6. b) Sampling is with or without replacement
7. d) The data is ordinal or nominally scaled
8. a) Correlation analysis involves the measurement of the closeness of the relationship
between two or more variables.
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9. d) A good rule of thumb in report writing is to include all those findings that might be of
interest to the reader
10. c) A line chart
** End of the Solution **
Classfo1 provides expert guidance to College, Graduate, and High school students on homework and assignment problems in
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